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Foreword

Writing is a skill that anybody can learn to improve and can be used to pull-in revenue. As well writing can be a wonderful learning and self growth tool.

You don't have to have a pre-existing natural endowment or aptitude for writing in order to do it well. All you have to do is take charge of your writing by systematically applying tools, techniques and diligence and understand what it’s all about to reap more revenue from your writing.
Here you will gain the insight into 
Mastering Writing For Mega Money



Synopsis
Why do entrepreneurs write? Easy, most entrepreneurs would say: Because we have to. Honest, maybe, but discouraging. It makes writing appear pretty superficial. How about a different go? Here's a probable second reply: To show what we know. Ahem, I'm not certain I like that a great deal better. Isn't there something more positive we can state about writing? 

The Inner Workings Of Writing 
Yes, there is a better and more in-depth way to describe why people write. The finest reason to write is the finest reason to do anything—because it helps you develop and grow your potential. Writing is a marvelous way to learn. When you write you distinguish whether you really understand something, or just believe you do; and the very procedure of writing makes you think, and think hard.

The procedure of writing—a uneasy cycle of inquiry, composition, and rewrites—pushes an author toward the true goals of critical thinking, creativity, analysis, deduction, and informed judgment. In this aspect, then, writing is chiefly about learning, not flaunting what you already know. If writing teaches you nothing, it is nothing.

Two common forms of writing are expressive and communicative. Expressive writing is personal and loose, written to further comprehension and expression on the part of the writer. Open-ended and creative, expressive writing is a beneficial way to start learning about a topic. Differently, communicative writing is analytical, formal and roughly impersonal. It presupposes that the writer already has considerable knowledge and discernment of the topic, and is writing to inform a reader. It calls for adherence to firm rules of tone, voice, choice of words, evidence, and reference.

Writing as learning begins with expressive writing. Think about what it's like when you're first learning about a topic. Everything is unfamiliar. It's like being in a unusual land and the words themselves are alien. Expressive writing gives you an opportunity to begin to make sense of a topic, to bring the countless facts, definitions, rules, possibilities, and views to life and enforce some order on them.

With communicative writing, appearances matter very much. Communicative writing includes reports, plans, official documents of all sorts, letters of application, and so forth. What all these forms of writing have in common is the capital weight they place on appearances. 

The rigorous rules governing communicative writing rather effectively distinguish those who haven’t enough knowledge in a field. Technical papers or initial sales pages, for example, can often weed out screwball or poor writers simply by how they appear.  

Communicative writing, as we've observed, requires you to know a good deal about a particular field's rules and patterns… so you’d better know what you’re talking about.
Now that you know about the two different forms of writing, you need to know how to come up with some ideas.

Synopsis
It won’t help you any to know the different writing styles if you have no ideas to write about.
Generating Something To Write About
Writing can be daunting, agonizing, mystifying. Thinking of the process of writing—breaking the act down into simpler steps—can help demystify it. Used reasonably, a procedure model of writing blends two seemingly conflicting elements: on the one hand it simplifies writing by addressing it as a series of simpler steps; on the other it accents how dynamic writing is, and the way that imagining and writing are interlaced. 

How does one decide what to write about? The common advice is to write on what interests you. However, occasionally this can make authors think that any thought is as good as another, as long as it's what they like.

But where you begin is vital to ascertaining where you wind up, and how strong your content will be. A dopey idea or tired angle, regardless how honest and earnest, means at best a average piece. Therefore writing on what interests or appeals to you isn't really helpful advice. There's no guarantee that what interests you will end up being interesting content for others.

So here are some time-tested ways to help generate fine ideas. None of them, except maybe the last, is a quickie. They're truly lifetime mental habits you should instill, the earlier the better.

Read

A good writer needs to acquire a lifelong habit of reading. True writers read a great deal—newspapers, magazines, journals, scholarly books, history, memoirs, novels, even poetry. I'm not talking of looking for information on a certain topic, but reading generally about nature, science, history, culture, politics, commerce. a person who's cultivated her curiosity of everything connects, and anything can set off a good idea or insight. Cultivate a lifelong habit of reading and contemplation.

Set aside judgment

Another good way to generate good ideas is to acquire the habit of setting aside judgment as you read. Most individuals make poor debaters because they've already settled their minds before they ever put pen to paper. Passionate partiality sometimes produces magnificent argument, but most of the time it belittles an argument's power by acting as a sort of mental blinder, leading the author to brush aside anything that doesn't fit the preconceived argument.

Look at the problems
Among the first things good authors learn is to look for potential problems in whatever they're subject matter is. Don't simply read texts or study data looking for answers: seek questions, for stresses, for unsolved issues. Those supply the vital openings for you to say something new, to take a fresh tack on an old matter. In the ideal instance one not only scrapes up  a incisive question, but a keen answer too, but often the question is all that truly matters.

Inquire
The thinking person's mystery weapon. Ask your acquaintances, family, mentors and associates—above all, ask your potential readers. Most people don’t like to ask questions as they see them as a brand of ignorance, and ignorance as something to shroud. Here's a finer way to view it: questions are a signal one is attempting to learn. What true potential reader wouldn't welcome that?


Synopsis
Now that you have an idea… how will you present it?
An Idea Must Be Well Laid Out 
Once you have an idea, you need to consider how you're going to deliver it. Whether you do an outline before or after you begin writing, or whether you even do a traditional outline at all, doesn't count much, particularly with short content. What is significant is that early on you step backwards and appraise how you mean to formulate it.

That's the key purpose of an outline, to remind you of where you're moving and why you're choosing each step. All but the briefest of content require a written design or map, to help you recognize when you’re swerving off track and to bring out gaps, failings, and other troubles in the content.

Here's an illustration of how a author might use a outline to survey and focalize content. 

First view: Hmm, I want to discover more about the Internet, and I'm starting a business—how about writing on Internet businesses?

First-(after reading, discussion, thinking): the speedy growth of the Net as a "new economy" (it comes out lots of individuals have thought of this—there's a whole vocabulary I need to discover and use in good order, and a gang of articles and books I'm going to want to at least consider, hinging on whether I want to make this short content or a full book.)

Second - (more reading, etc.): there are major arguments among economists and industry scholars about whether the cyberspace is a "new economy" with fresh rules of commerce, rivalry, and success that differentiate it from the "old economy," or whether it's merely the same old economic rivalry armed with fresh technology

Early draft: The "old economy"/"fresh economy" duality is an hyperbole.
Second-draft: Net companies face the same constraints as former companies—they have to turn up investment capital, work with providers, contend with one another, cut costs, acquire buyers, offer fresh products, etc. The Net hasn't altered these basics.

Near-final draft: Net giants like Amazon face the same common challenges as other companies in core functions of organization, finance, R&D, logistics, promotion, and sales. The "fresh economy" is truly the familiar "old economy" adorned in the latest technologies and buzzwords.

Few people benefit from outlines as much as they could, for a few reasons. First, many people aren't used to submitting the work to craft an outline; they instead get right to writing. If that works for you, alright—and it's true that as word processing software gets more advanced, it gets easier (in theory, at any rate).

A more significant reason why many people fail to profit from outlines is that they're used to thinking about outlines as exalted shopping lists instead of dynamic maps of content. After all, a beneficial map isn't merely a list of A and B, but a picture of the orderly or spatial relationship between them—a design for how to move from A to B.

In terms of content, what this means is that good outlines should clarify the content flow and the links between logical steps. Yet most people's outlines wind up with lots of nouns and few verbs, as they've been authored as strings of subjects instead of as an overview of the content. [image: image1.png]


[image: image2.png]






















































Chapter 1:


The Ins And Out Of Writing



























































Chapter 2:


Coming Up With Ideas



























































Chapter 3:


Figuring Out How To Present Your Idea






















































































FRONT COVER: 















- 13 -


