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Hello and welcome to a special report where I go through the different 
ways on finding profitable leads from the restaurant industry. Now I have 
worked with a lot of local businesses and dealt with different business 
owners and I have found a growing trend that Restaurants are always 
spending money on marketing. For example, just the other day I received a 
leaflet through the post about a local restaurant that was running a special 
“Buy 1 get 1 free” offer. Now the promotion was targeted at the local people 
in the area and this promotion was also triggered by the recent World Cup 
2010 football. 

Now this did not surprise me as I have helped many restaurants and fast 
food takeaways establish a presence online and market their business more 
effectively. 

Now in this report I am going to teach you how to find “goldmine” leads 
that you can target. These leads are “fast food” leads that are willing to 
spend big money on marketing. 

Now as you are aware I am going to be going through in much detail on how you can make 
money from local restaurants. However, in this report you will discover a powerful 
strategy Iuse to locate these leads and contact them. 

 

I will be eager to answer all your questions on this product and guide you 
further on how you can make money from this industry. 



 

Getting Started 

The first thing we are going to do is primarily focus on finding these 
profitable leads. Now there are lots of different ways you can locate these 
leads. 

The first place I usually turn to is Google. Now everyone has heard of 
Google and the same applies to local business owners. They will be aware 
that Google is the biggest search engine in the world. 

So heading over to Google I am going to type in “Restaurants” and see what 
comes up. 

Now as you can see the keyword “restaurants” along will generate a lot of 
results on Google – in fact there are over 236,000,000 results alone! 

Now this is a very competitive keyword and businesses are paying 
anywhere from $2-$4 per click for this. 



 

Now what we want to do is focus on all the businesses who are spending on 
this keyword. So as you can see under “sponsored” links I have highlighted 
a business who is spending a lot of money on this keyword alone. 

Let’s take a look at their website and see what they are doing. 

Now as you can see this website is pretty much professional and this 
restaurant seems very popular since it has lots of different locations in the 
US. 

They also have a Facebook fanpage (see below) that has over half a million 
people already. 



 

Now I am going to do a local search and see what comes up. 

So I am going to type in “Restaurants in Manchester” and see what comes 
up under sponsored results. 



 

Our local search has resulted in several different restaurant businesses 
who are paying for this keyword. 

Now I am going to pick a couple of local restaurants who are using Google 
Adwords to get more customers to their business. 



 

Now here is an example of a poorly designed website. It is so basic and so 
poor it looks as though it was done as a school project! 

Now this is a very HOT lead because firstly we can see that the owners of 
this business are not savvy with Internet marketing and are therefore, 
prepared to waste their money on Adwords. 

However, what is worth noting is that at the bottom of the website you can 
see that they are willing to use social media for their business. 



 

Now let’s take a look at the Facebook fanpage for this business and see 
what they are already doing. 



 

Now they have just 11 people on their fanpage. This is not good and this 
might be due to their poorly designed website. 

You should also notice on their fanpage that there is no direct URL link to 
their website. They are leaving a lot of money on the table. 

This makes this lead “hot” because they are literally “crying out” for help. 

I will show you in much detail on how you can 
approach these business owners with proposals so they will say yes to you 
on the first meeting. 

Now let’s take a look at their Twitter page. 

Now their Twitter page looks a lot better than their website! 

They have over 168 followers and are constantly “Tweeting” to their 
customers. 

As you can see they are also trying to cash in from the sporting events – 
such as the Tennis and the World Cup 2010 football. 



 

Now let’s look at another restaurant business who is spending money on 
Google. 

Here is another hot lead (this restaurant is set to open on July 14th 2010). 

Now the website is pretty basic but very nicely designed. Now this business 
lead is HOT because not only are they going to be spending a lot of money 
on marketing (so they get more customers) but they are yet to open so you 
can easily approach these restaurant owner and make money by offering 
social media services, video marketing etc 

Now Google is very powerful when it comes to looking for hot leads. 

However, there are also other ways to look for good leads. 

I also tend to use online business directories. 



 

Yell 

Now the first business directory I want to focus on is Yell.com. This is an 
established business directory and it is the first business directory business 
owners think of whenever they think of “marketing” their business. 

So let me now head over to Yell.com and type in “Restaurants in 
Manchester” and let’s see what comes up. 

Now as you can see I have highlighted the business that has a “website”. 
The reason we are going to highlight this is because this proves that this 



 

business has spent money on Yell and they are also willing to spend money 
on marketing in general (which explains why they have a website). 

Now let’s take a look at their website. 

As you can see they have a pretty basic website. 

There have no Autoresponder, no social media icons so again this is a hot 
lead. 

You can also head over to TouchLocal.com and use the same strategy. 



 

Chamber Of Commerce 

Another great place to look for hot restaurant leads is your local chamber 
of commerce. This is a huge network of businesses who are always meeting 
to discuss ways to improve their business. A lot of these business owners 
leave their business cards so these can become really hot leads. 

If you are from the USA you can head over to 
http://www.uschamber.com/default or if you are from the UK then you 
can head over to http://www.britishchambers.org.uk/, 

Every country more or less has their own chamber of commerce where you 
can pick up business referrals and lots of hot leads. 

Local Newspapers and Free Publications 

Another great way to look for hot restaurant leads is local newspapers. 
Now a lot of local businesses (especially restaurant owners) will use local 
newspapers to spread word about their business. 

I also find that free publications such as local magazines are also good 
places to look for leads because these restaurant owners will be spending 
money on advertising and therefore, if you approach them and offer them 
your services where does it say they would not be willing to listen to you? 

I hope you have lots of ideas right now and where to look for hot leads. 

Thanks for reading! 


