Hello,

Below you will find your customizable ecourse.

To edit the course quickly and easily just copy

the code phrases below into the "find/replace"

feature in your text editor. This is usually found

under the "edit or search" menu at the top of

the page.

-------------

Instructions

-------------

- Highlight and copy the copy and paste phrases including

  the quotation marks. One at a time and paste them in

  to the "find what" box.

- Type your own information in to the "replace with" box.

- Click the replace all button.

You're done now just check to see if all of the information

is correct and then paste your messages in to your follow

up auto-responder and start sending it.

------------------------

Copy and paste phrases

------------------------

"autoresponder code here" (found in your autoresponder service)

"confirmation link" (found in your autoresponder service)

"add your name here"

"your email address"

"your URL here"
----------------------------------------------------------------

Conformation message:

Hello "autoresponder code here"

Thank you for your interest in the Publishing & Promoting Your Own

Book crash course.

It is very important that you confirm your subscription

so that we can start sending your messages.

Please take a minute and click the link below

to confirm.

"confirmation link"

We will send your first lesson as soon as we receive

your conformation.

Remember we value your privacy. We will never rent, share or

sell your email address.

"add your name here"

----------------------------------------------------------------
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Subject line: First Lesson - Publishing & Promoting Your Own Book

Hello "autoresponder code here",

Welcome to the first lesson in the Publishing & Promoting Your Own

Book crash course. Over the next few days you will receive several

lessons that will help you learn the ins and outs of Publishing &

Promoting Your Own Book.

In this first lesson let's talk a little about self-publishing and how you can

use it to publish, print and sell your own book without hiring a literary

agent, submitting your book to a publishing house, waiting to be

accepted, negotiating the purchase of intellectual property rights,

agreeing on royalty rates and finally after all of that seeing your book on

the shelves. The process can take years!

Did you know that self-publishing is the way that many writers today are

choosing to get their book out to the public? Self publishing isn't the

same as it was years ago when you had to spend thousands of dollars

to publish your book. You can publish your own book for as little as

$500 when you choose a good self publishing service.

Self-publishing simply means that the author (in this case you)

undertakes the entire cost of publication themselves. You will handle all

of the editing, layout, formatting, registration, ISBN, art, photography,

printing, marketing, distribution and storage of your own book.

One of the main benefits of publishing your book yourself is that you will

see your masterpiece on bookshelves much faster, retain all of the

intellectual property rights and you will also receive all the proceeds

from any book sales, minus the initial publishing costs and any

commissions paid depending on where you plan to sell your book.

There are a few different ways that you can publish your own book,

including print on demand (POD). When you use a POD publisher you

don't have to worry about being accepted prior to publication, and

most of them are web-based companies that make getting started as

easy as uploading a file.

POD publishers accept uploaded digital content such as Microsoft

Word documents, text files, HTML or RTF files, as printing services for

anyone who is willing to pay.

As the author you can choose from a variety of options when choosing

a printing package that meets your needs. You can choose to do

everything yourself or for an additional cost you can opt for services

such as book jacket design, proofreading, copy editing, indexing,

marketing, publicity and more.

As you begin your quest to become a self-published author you will no

doubt hear the terms short-run printing and long-run printing these are

both viable methods of getting your book published depending on how

many copies you what to have printed and how much you are willing to

spend.

Short-run printing (SRP) refers to printing your book in low volumes.  In

the past minimum print runs used to be hundreds or thousands of

copies. Nowadays, you can print very small quantities. Usually

anywhere from 10 to 500 copies at a fairly reasonable price.

Long-run printing (LRP) refers to printing a book in higher volumes to

help keep the cost of each book as low as possible. This used to be

how all books were printed, with the minimum print typically being a

thousand copies. Even though self-publishing is more suited to print on

demand and short run printing there are circumstances where long runs

are more appropriate.

All of these options have their advantages and disadvantages. As you

start looking deeper into self-publishing you own book you will become

more familiar with all of the options available to you, so that you can

make the best decision possible.

Well, that's it for today's lesson. In your next lesson we will be talking

about how to choose a self publishing service to publish your book.

Thank you again for joining, if you have any questions or need any

assistance please feel free to contact me at anytime using the contact

information below. I will be happy to help,

"add your name here"

"your email address"

"your URL here"

----------------------------------------------------------------
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subject line: Second Lesson - Publishing & Promoting Your Own Book

Hello "autoresponder code here",

It’s time for your second lesson in the Publishing & Promoting Your Own

Book crash course. I hope you found lesson one informative and now

have a better understanding of what self-publishing is and why you may

want to use it to publish your own book.

In today's lesson we are going to talk about finding a self-publishing

company to suit your needs.

Years ago, if someone wanted to get a book self published, they had to

pay thousands of dollars in advance to get the job done and often they

were not thought to be real authors, just that they had the money,

not the talent, that was needed to be a writer. This was referred to as

vanity press.

The same isn't true anymore. Because so many people purchase

books online, more so than at the bookstore, self publishing is seen as

much more respectable these days and because mainstream press

takes very few authors and is so competitive, it is also seen as a way

for any writer to have their voice heard.

Did you know that many traditional publishing houses will not take

writers who are not represented by agents. This makes it very difficult

for someone to get their book published because most agents who

deal with these publishing companies only deal with established

authors.

Two top places that you can go online to self publish your books are

Lulu.com and Createspace.com.  Both of these are well known with self

publishers and print to order. You can get other services from these

companies as well, including formatting your book.

1. Lulu.com

Lulu gives you all of the tools you need to format your book yourself.

You need to submit your book in PDF format to Lulu in order for them to

be able to print your book.  If you have a PDF converter or Adobe, you

can format your own book this way through this company.

2. Createspace.com

Createspace is Amazon.com's publishing service and is a widely used

service by many self-publishers. With CreateSpace, you will have the

ability to sell your work in physical and digital formats through

thousands of distribution outlets worldwide.

It has a dedicated support system to help you every step of the way

including; online forums, educational materials, free publishing tools

and professional services. They will also store your files digitally and

fulfill all of your orders. Paying you royalties and providing you with

detailed sales reports.

Both of these sites print to order, which means that you do not have to

order a bunch of books. They will print a book when a customer orders

it and ship it out for you. You get paid a percentage of the books that

you sell, which is a higher percentage than what you would get with a

mainstream publisher and much more than you can get with small press

publishing.  If you take the time to market your book, which you can do,

you can end up making a lot more money and getting your book out to

readers.

Of course these are only two of your available options. You can find

many other companies that will print your books on demand. Many of

them require no upfront cost and allow you to get a percentage of the

books that you buy for yourself as well.  You can purchase the books

yourself to get them into bookstores as well as book fairs and exhibits

for self published writers. Just keep in mind that bookstores will only

take a book that has an ISBN number, which the publishing company

will help you get along with a barcode for your book.

Of course there are now many more options available for you to choose

from. Just be sure to take your time and do your research and you will

be sure to find the right company to publish your own book!

That's it for today's lesson. In your next lesson we will be talking more

about getting your book printed and ready for bookshelves everywhere!

Again, I appreciate your joining me for this short course. If you have

any questions or need any assistance please feel free to contact me.

Until then,

"add your name here"

"your email address"

"your URL here"

----------------------------------------------------------------
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subject line: Third Lesson - Publishing & Promoting Your Own Book

Hello "autoresponder code here",

It’s "your name here", with your third lesson in the Publishing Your Own

Book crash course. In today's lesson we are going to talk about getting

your book printed and ready for bookshelves everywhere!

In our last lesson we talked about using a POD publishing service to

get your book printed and ready to sell. Today we are going to talk

about another way to self publish your book and that is to print your

book yourself.  You can do this at a number of different places. Keep in

mind with this method you will have to format your book yourself as well

as prepare it for the printing press.

There are many online and offline printers that will print up your book.

Then you will need to get an ISBN number if you are planning on selling

your book in bookstores. You can do this by going to isbn.org. This can

be a bit costly for first time publishers, with the cost of a single ISBN

starting around $125.00. In order to get an ISBN, you have to set up a

publishing company of your own and then apply for the ISBN.

This is why so many self-publishers opt to go with a self publishing

company that will print the book for you and get the ISBN included in

your printing price.  Because they order them in larger quantities they

get them at a much lower price.

The disadvantage to printing your own book is that you can't get it

listed on online sites like Amazon. You can distribute it to bookstores

and gift stores, however, as long as you have the ISBN.  In some cases,

such as a gift shop, they may take books that are just printed crudely

without an ISBN on a consignment basis.

Printing your own book is a lot of work, but it can be a viable option if

you have a set budget, don't  want to invest a few hundred dollars to use

a self publishing company, or feel like sharing revenue. It takes some

knowledge on how to format the book as well as design the cover. You

need to spend money on a graphic artist if you want your cover to look

professional.

You will also have to do your own editing and proofreading when you

are printing up your own book.  This can be very time consuming, which

is why many writers prefer to pay the money to a self publishing

company.

Printing your own book may work if you have a small literary magazine

that you put out. It can work if you just want to distribute books

personally and sell them. It can work if you are planning just to sell your

book on your own.  You have to remember that even with an ISBN a

book store may be reluctant to put a book on their shelves that doesn't

look as if it has been professionally printed.

That's it for today's lesson. In your next lesson we will be talking about

what to do after your book is printed and ready to sell!

Until then,

"add your name here"

"your email address"

"your URL here"

----------------------------------------------------------------
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subject line: Fourth Lesson - Publishing & Promoting Your Own Book

Hello "autoresponder code here",

How are you today?  We're winding down to the end of this short

course. But we still need to go over a few things before you can get

started publishing and promoting your first book yourself.

Today we are going to jump right in and talk about what to do after your

book is printed and ready to sell.

After you have your book printed and it's ready for bookshelves, what

do you do?

You do the same thing that you would do if your book was published by

a mainstream publishing company. You promote it!

There are many ways that you can promote your book both online and

off. One thing that you will want to do is to promote your book by getting

some positive reviews on Amazon. If you have your book listed on

Amazon, you can get reviews for the book from a book reviewing

service like pacificbookreview.com or readerviews.com.

You can submit your book and they will have people read it and give

it an honest review. Keep in mind that the more reviews it gets, the

more it will rise in the ranks on Amazon and the more sales you will

make.

You should also have a website as a teaser for your book. When you

have a website, you can sell books directly from the site or you can

send the buyers to Amazon. You can also have a post office box where

people can order you book by mail. In addition, you can direct them to

the self publishing company where they can find the book. You can then

market your website using basic online marketing strategies.

Once you have several good book reviews don't waste them. You can

use them on your website and submit them to various book review

websites online. There are many sites where you can place book

reviews of your book along with a link to your book website or Amazon

of course.

You can also use article marketing to promote your book. All you have

to do is write a articles related to or about your book and submit them

to online article directories like goarticles.com or ezinearticles.com.

You can submit the same articles to magazines and other print

publications as well, if they are beneficial to readers there is a chance

you will get them published and maybe be interviewed.

In addition to promoting your book online, through your website, book

reviews and articles, you can also join writing groups that are for

self published writers.  There are plenty of sites that are made for self

published writers that you can take advantage of and promote your

book on.  You should also look into local libraries that often have groups

for self published authors. There are often book fairs for self published

authors as well.

You can send your book to different newspapers and local magazines

that review books.  Bear in mind that paper’s like the New York Times

and magazines like the New Yorker have many books that people want

them to review. You have a better chance of getting your book reviewed

by magazines that are genre related to the book that you have written.

Small, independent bookstores will feature your book, especially if they

are local bookstores. You should take your book in there, buying up

several copies of the book for selling and then have a book signing.

Most bookstores are more than happy to have local authors visit and

sign books. This can be advertised through flyers and in the bookstore

itself. As the bookstore gets a commission for each book that you sell,

they are more than happy to have local authors come in and sign

books. This brings business to the store as well as gets you

recognition.

Take a look at your local parks department to see if they have anything

for self published authors. Many parks departments are having book

signings for those who self publish.

You can also take your book to gift shops that will sell it on

consignment. This is an ideal way to sell cookbooks that are self

published. Be sure to match the type of marketing that you do to get

the word about your book out there to the venue. When it comes to

marketing your book it is vital to leave no stone unturned.

I hope today's lesson was helpful to you. Don't forget to keep an eye out

for my next email. There will be some great stuff in your last lesson. We

are going to talk even more about promoting your book for maximum

exposure!

Until then,

"add your name here"

"your email address"

"your URL here"

P. S. Don't forget if you have any questions or need any assistance

please feel free to contact me. I will be glad to help!

----------------------------------------------------------------
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subject line: Fifth Lesson - Publishing & Promoting Your Own Book.

Hello "autoresponder code here",

Well, we have come to the final lesson in the Publishing Your Own

Book crash course. I sure hope you have enjoyed your lessons so far

and that you have learned a lot about publishing and promoting your

own book.

Today we are going to start off by talking about word of mouth

advertising. And who is better at spreading the word than family and

friends! Be sure to tell them that you have published a book, when it will

hit the bookshelves and encourage them to buy it online rather than

from you.

As we have discussed before, most websites, like Amazon rate books

on the amount of sales they receive, so you want to make sure that any

sales of your book go through these websites.

FACT: When it comes to getting your book noticed and making sales

you can't afford to ignore the power of online marketing. Did you know

that majority of  books are bought and sold online? The statistics are

down-right staggering!

You hear all of the buzz about social networking sites, but it's not idle

chit chat! Social networking sites like Facebook and Twitter can get the

word out about your book at warp speed! It's important to create a

presence on these sites. If you aren't familiar with how they work then

you should take the time to learn or hire someone to get the job done

for you. There are plenty of services that can help you with everything

from setting up a profile to creating a Facebook page.

Digg is another site where you can put comments and information

about your book.  Digg usually takes articles that can be “dugg” by

others. You should have all of your family and friends digg the article up

so that others can see it. The more exposure you get online, the better

off you are.

Another site that you can use is Propeller. This is the Yahoo version of

Digg.  Anyone with a Yahoo account can buzz an article up.  If you get

enough buzzes to your article, it may appear on the Yahoo home page.

You can write an article using a pen name about a local writer who has

written a book and place it on these sites so that others will boost it up

in the engine.

You need to have as much exposure for your book as possible for your

online book.  Make sure that your book features on Amazon as well as

the site where it is printed.  Also be sure that you have a website that

tells a little bit about the book and gives readers an incentive to buy the

book.  You cannot get overexposed when you are online and trying to

promote your book.

You will find that you get more sales from online sales than you will from

book store sales.  While it is important to get as much exposure as

possible for your book, you need to concentrate heavily on online sales.

Get as much online exposure as you can for your book so that you can

make sales.

Just because most book sales are made online doesn't mean that you

should ignore more traditional offline marketing techniques. remember

you are going for maximum exposure, so no stone is left unturned.

As you may remember, we briefly talked about finding groups that you

can join and getting your books in bookstores to do book signings.

Book signings are one of the best ways for you to get exposure for

your book. You can do them in any local bookstore. Most of the time

they will be glad to have you. You can bring your books to the bookstore

to sell them.

Most larger bookstores, such as Barnes & Noble and Borders will want

you to go through the main office in order to have your book stocked on

their shelves. These stores will want to see a copy of your book before

they place an order. This can be time consuming for you, but is well

worth a try.

You are better off, however, to approach the manager of the bookstore

and offer them the books on a consignment basis. They will let you do

a book signing and you can bring your own books, but will have to give

a commission to the store.

You can also use a book distributor to distribute your book to local

bookstores to get them on the shelves. This may be easier than going

through the corporate route. You will have to buy the books from the

publishing company in order to get them to the distributor.

The distributor will then work to get the books to the major bookstores.

Again, this is a tough sell. Best sellers from major presses have more

shelf space in bookstores as well as prominent shelf spaces. Just like

in the supermarket, the biggest distributors have the most attractive

shelf space.

Make sure that you join an offline group of self publishers and take

advantage of book fairs that are made for self publishing authors. You

can also make up bookmarks for your book so that they can be handed

out at these fair. The bookmarks should have information about the

book as well as where readers can find it.

You have to do some legwork to get your book out there to the public.

You need to be sure to do as much as you can to get the book

information out there. Remember, the more you continue to promote

your book, the more interest it will generate and the more sales you will

make!

Having your book read and enjoyed by other people is the most

gratifying thing a writer can experience, so it is important that you do

everything you can to get your book in front of as many people as

possible!

As we close this final lesson I would like to thank you again for joining

me and I sincerely hope that you have learned a lot about how to

publish your own book!

Even though we have come to the end of our lessons, please feel free

to contact me if you have any questions about how to self-publish your

own book. I will be glad to answer them to the best of my ability!

Good luck and be sure to let me know when your book hit's the shelves,

"add your name here"

"your email address"

"your URL here"

==========================================

Legal Notice

The Publisher has strived to be as accurate and complete as

possible in the creation of this course, notwithstanding the

fact that he does not warrant or represent at any time that

the contents within are accurate due to the rapidly changing

nature of the Internet.

The Publisher will not be responsible for any losses or

damages of any kind incurred by the reader whether directly or

indirectly arising from the use of the information found in

this course.

This course is not intended for use as a source of legal,

business, accounting or financial advice. All readers are

advised to seek services of competent professionals in legal,

business, accounting, and finance field.

No guarantees of income are made. Reader assumes

responsibility for use of information contained herein. The author

reserves the right to make changes without notice. The Publisher

assumes no responsibility or liability whatsoever on the behalf of the

reader of this course.

This email may contain affiliate programs and advertisements for

monetization, which can result in commissions or advertising fees

being earned for purchases made by visitors that click through any of

the advertisements and/or links included in this text.

