
How To Write Good Converting Sales Copy
[bookmark: _GoBack]Copywriting is the bread and butter of any online marketer. It is his or her ability to turn words into gold or online income. The ultimate goal of copywriting, whether in your sales letter, emails or blog content is to improve conversions or increase the chances of your audience performing your most desired outcome.
Here’s some great tips for writing better sales copy in your business:
-Headlines. Use bold and striking fonts within limits. Open your headline with the inverted commas and use only red and black fonts. Do not use full capitals for words or it will look like you are screaming.
-Follow up your headline with a sub headline.  The subheadline’s  goal is to exemplify the idea of the headline and should ideally be slightly smaller in font size compared to the headline.
-Whenever promoting something, always remember to show the benefits or give compelling reasons for buying the product. Show how much that not getting the product can result in more pain than getting the product.
-Have an FAQ section for your product. When you promote a product, there is bound to be many questions that would pop up in the heads of your readers. Having an FAQ serves to be a place where you can handle or deal with any last minute objections to your product.
-Call to action. Possibly, one of the most important components is the call to action. It will be the place where people make a purchase or performed your desired action so make sure you include it in before your “add to cart” button.
-Post scripts. These are last minute call to actions which capture “page scrollers” or people who just need that final push to purchase that product.
In short, implement these sales copy tips into your marketing campaigns and you will soon start to see a stream of profits running into your bank account. Test and tweak till perfection!

