Powerful Email Statistics:

Related to Internet and Email Behavior Trends
1. "More than seven out of 10 employed respondents also said they checked their personal email at work - and nearly one-third said they did so more than three times a day. - AOL/Beta Research Corporation (June 2008)"

2. "75.8% said they are using more email than three years ago. - Direct Marketing Association" (2008)

3. According to a comScore research report, the number of people actually searching for products and services online increased by 21% in 2008

4. A comScore study reported that US e-commerce spending in 2008 reached a staggering $214.4 billion – a 7% increase over the previous year.
Businesses are now jumping on Board
1. 83% of surveyed marketing executives worldwide used email, ahead of display ads, paid search and online video. - The McKinsey Quarterly (2007)

2. Email marketing is the top online marketing method for retention, above search engine positioning, banner ads, sponsorships and other programs. - Direct Marketing Association (DMA) (2005)
3. 340 senior marketing executives were surveyed in June 2008 and found that 91% were using online advertising and over 55% said that they are cutting expenditure on traditional media to be able to increase their online efforts (McKinsey 2008)
Related to Money Implications
1. Email delivers the highest ROI by an eye-popping margin: a whopping $57.25 for every dollar spent on it in 2005, $7.08 for every dollar spent on print catalogs, and $22.52 for every dollar spent on non-email Internet marketing. – Direct Marketing Association (2005)
2. People who buy products marketed through email spend 138% more than people that do not receive email offers (Forrester Research, 2008)
3. 44% of email recipients made at least one purchase last year based on a promotional email (Jupiter Research, 2007)
4. 66% of those surveyed said they had made a purchase because of a marketing message received through email. - ExactTarget, "2008 Channel Preference Survey" 
